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IN THE NEWS

« Starfribune

EDITORIAL
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~ ot Pay heed to Minnesota's worker

Building a Culture of Prosperit

MINNESOTA’S ECONOMY:

MEDIOCRE
PERFORMANCE
THREATENS THE
STATE’S FUTURE
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=m productivity problem

Conservative group's report puts spotlight on state's workforce
needs.

By Editorial Board Star Tribune AUGUST 21, 2016 — 7:02AM

It will be a shame if the new report on the Minnesota economy by the right-leaning
Center of the American Experiment is dismissed in DFL quarters as partisan
propaganda. To be sure, the center's orientation is pro-Republican. But that does not
mean that the report it commissioned and the trends it highlights do not warrant
bipartisan attention.

! The report, “Minnesota’s Economy: Mediocre performance threatens the state’s futun
(http://tinyurl.com/joswboy) describes several worrisome trends. Among them: Oven
growth in Minnesota as measured by gross domestic product (GDP) has been middlin
among the 50 states since 2000. In 2015, the state ranked 28th in job creation, 30th in
capita income growth and — most significantly, we'd say —below average in per-worl
productivity in the private sector.

Those numbers are cause for concern, even though they don't tell a complete story. Tl
econormic strength this state built in the last half of the 20th century has persisted in t
21st. Minnesota ranked 16th among the states in total GDP in 2015, right where it has

since 2013. The state’s median household income ranked ninth in the nation and highest
in the Upper Midwest in 2014,

8/23/2016 That Center of the American Experiment report on the Minnesota economy? It's palitics, not economics | MinnPost

MINNPOST

That Center of the American Experiment
report on the Minnesota economy? It’s
politics, not economics

By Louis D. Johnston | 10:57 am

MinnPost photo by Peter Callaghn
Minnesota will continue to be rich — it just won't have as big of a lead over other states as it does now.

been since the turn of this century, and annual GDP growth has quickened in Minnesota
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THE GREATER MSP REGION

Mille Lacs

Chisago

Sherburne Isanti

Anoka | Washington 16-COUNTY MSA IN GMP

Wright
Hennepin St. Croix

Carver .
Pierce

Dakota

48"" LARGEST' - MORE THAN
GLOBAL ECONOMY 3.4 MILLION PEOPLE
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GREATER MSP VISION AND MISSION

VISION

The Greater MISP Region is recognized as a globally leading economy
where business and people prosper.

MISSION
Accelerate job growth and capital investment in the Greater MSP region.

JOB RETENTION, REGIONAL ECONOMIC MARKETING,
EXPANSION, & DEVELOPMENT BRANDING, &
ATTRACTION STRATEGY PROMOTION

GREATER ~MSP

Minneapolis Saint Paul Regional Economic Development Partnership
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GREATER MSP BOARD OF DIRECTORS

CHAIR | Richard Davis
US Bancorp

VICE CHAIR | Ken Powell
General Mills

VICE CHAIR | Scott Anderson
Patterson Dental

SECRETARY | Kate Wolford
McKnight Foundation

TREASURER | Ginny Hubbard
Morris
Hubbard Broadcasting

CEO | Michael Langley
GREATER MSP

GREATER ~MSP

Minneapolis Saint Paul Regional Economic Development Partnership

Doug Baker | Ecolab
Ben Fowke | Xcel Energy
Chris Policinski | Land O’ Lakes

David Mortenson | Mortenson
Construction

Carl Casale | CHS

Mayor Elizabeth Kautz | City of
Burnsville

Rick King | Thomson Reuters

Marianne Short | United
Health Group

Jeff Freyer | Comcast

Todd Hall | Cargill

Mary Brainerd | HealthPartners
Russ Nelson | NTH, Inc.

John Stauch | Pentair

Laura Oberst | Wells Fargo

Commissioner Fran Miron |
Washington County

Gary Hendrickson | Valspar

Mayor Chris Coleman | City of
Saint Paul

Commissioner Jan Callison |
Hennepin County

Mayor Betsy Hodges | City of
Minneapolis

Tim Baer | Target

Commissioner Victoria
Reinhardt| Ramsey County

Commissioner Kathleen
Gaylord | Dakota County

David Saggau| Great River
Energy

Commissioner Jon Ulrich |
Scott County

Commissioner Rhonda
Sivarajah | Anoka County

Andy Bessette | Traveler’s Co’s.

Gary Cunningham |Meda

Albert J. Colianni | Pohlad Co’s.

Eric Kaler | University of MN

Tim Welsh | McKinsey & Co.
Adam Duininck | Met Council
Jay Lund | Anderson Corp.

Tim McGough | McGough Const.
Ravi Norman | Thor Construction
Chris O’ Connell | Medtronic
Steven Rosenstone | MnSCU
John Taft | RBC Wealth Mgmt.
Kendrick Adkins | Mayo

Todd Senger | BMO Harris

Carol Surface | Medtronic
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JOB GROWTH BEYOND EXPECATION

129,900 New Jobs

100,000 _
5-year
goal |_25% Margin
GREATER -~ MSP of Excellence
margin of excellence _
2012 2015 2017
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GREATER MSP PARTNERSHIP 2012-2015 IMPACT

JOBS INVESTMENT
20,832 $2.1 Billion

Direct Jobs Direct Capital Investment

41,505 $4 Billion

Indirect Jobs
Indirect Capital
Investment
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THE WORLD'’S MOST INNOVATIVE COMPANIES

. o Cargill
EC%LAB @ / Thrivent Financial

TARGET %
Ameriprise .

&I‘Gﬁﬁseral Medilronic Financial @
TSbancorp

H. ROBINSON
@) XcelEnergy Ly
BUY —  Andersen M
EEE ST. JUDE MEDICAL CARLSON @ PR IME

;L - Mosaic u THERAPEUTICS®
e slrp1® foaes hegh - UnitedHealth Group SUPEB/A L u@




REGIONAL SECTORS OF STRENGTH

’ )f\ FINANCIAL SERVICES

HEALTH & LIFE SCIENCES

ADVANCED MANUFACTURING & TECHNOLOGY

HEADQUARTERS & BUSINESS
SERVICES
FINANCIAL ADVISORY

BANKING
INSURANCE

® CORPORATE HEADQUARTERS
®* CREATIVE SERVICES

®* PROFESSIONAL SERVICES

* DATA CENTERS

R&D CENTERS
SOFTWARE/ IT
ADVANCED MANUFACTURING
ENERGY/RENEWABLES

FOOD & WATER SOLUTIONS

®* FOOD PROCESSORS
®* FOOD PRODUCTION
®* AGRIBUSINESS

BIO TECH r "« NUTRITION
HEALTHCARE PROVIDERS e WATER FILTRATION
HEALTHCARE PAYERS AND IT e \WATER PURIEICATION

MEDICAL DEVICES
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BENCHMARKING MINNESOTA

Minnesota, Tennessee, Wisconsin, and U.S. Index
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LOWEST UNEMPLOYMENT RATE

JULY 2016
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HIGHEST LABOR FORCE PARTICIPATION RATE

63.4%

JULY 2016
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— MARKET INTELLIGENCE

DATA SOURCE

MN DEED conducted
2,304 business visits in
2015 in the 7 county
metro.

These visits focused
primarily on workforce
issues and workforce
trends.

Business retention & expansion

Currently Hiring?
No, large No, small
layoff (alert) layoff

0%

0%

Yes,
Withinsix Notat
mionths this time
9% 14%

Yes,
immediate
77%

(N = 2,304)

15



I MA R K ET | NTE |_ |_| G E N C E Business retention & expansion

THE FOLLOWING SLIDES INCLUDE RESULTS FROM THE 2015 MSP REGIONAL BUSINESS
RETENTION & EXPANSION PROGRAM

* 400 visits conducted through the GREATER MSP regional effort and MN
Chamber of Commerce’s Grow MN program in 2015

* Visits designed to help companies stay and grow in region

 Direct assistance offered to business in response to their needs

« Feedback from each business complied and tracked for regional improvement

16



— MARKET INTELLIGENCE

100%

80%

G0%

40%

20%

0%

Have you Experienced Difficulty in Finding Employees over the Past Year?

83%
70%
The proportion of companies reporting difficulty
in finding employees has increased significantly
since 2009, rising to 70 percent in 2015.
0%
NOTE: Grow MN! data used 2005-2015; GREATER MSP data
14% used 2013-2015

2009 2010 2011 2012 2013 2014 2015

—Yes —No

Business retention & expansion

17



- MA R K ET | NTE |_ |_| G E N C E Business retention & expansion

‘N INNOVATION & BUSINESS VITALITY

Sales Activity in Past Year

80%
20% 66% 69% 68% 68 percent of businesses
visited reported increased
60% sales last year, with another
50% 22 percent reporting stable
409 = Been relatively sales. Only 10 percent
20% stable reported decreased sales
B Decreased last year.
20%
1094 W Increased
0% -

2013 2014 2015
(N =501) (N =402) (N = 350)

18



60%
50%
40%
30%
20%
10%

0%

S MA R K ET | NTE |_ |_| G E N C E Business retention & expansion

Reported 2015 and Expected 2016 Jobs Change

52.4%
44.3%

Generally, companies visited in 2015 are
optimistic about hiring in 2016 - over half
of companies expect to increase their
workforce in 2016, while roughly 1 percent
project job loss.

7.4%

- 1.3%

Decreased Increased Relatively stable

® Reported Jobs Change in 2015 (N=366)
m Expected Jobs Change in 2016 (N=317)

19



— MARKET INTELLIGENCE

70%
60%
50%
40%
30%
20%
10%

0%

Business retention & expansion

Are You Planning a New Investment?

4%

61%

= No

nYes

2013 2014 2015
(N = 230) (N = 261) (N = 217)

61 percent of businesses visited in
the metro are planning a major
new investment.

What Types of New Investment?

Majer R
Renovations/Expansions 103
New Facilities [ -
0T QU Pt Y 73
Purchases

0 20 40 60 80 100 120
* Businessescan answer in more than one category 20



MOODY'S ANALYTICS

REGULAR ECONOMIC ASSESSMENT

ANALYTICS

ECONOMIC DRIVERS

:I’:lluu. HICHTECH COLLECE
€
BUSINESS CYCLE STATUS

El EXPANSION |« |
. Recovery .

At Risk

Moderating Recession

. In Recession .

STREMCTHS
Major research Institutions and comporate
neadquartars faster INnovation.
Highly educated labor force attracts firms and
SUPPOIS ADOVE-BVErage INCOMES.
Healthy consUmer balance sheets.
SIaDIE, POosItVE Nt migration.
WEAKMESSES
Relatively high tax burden for businesses.
Unduly HEMt 13007 markat; worker shoTtages In
high-skil fields.

.

»

o

-

.

swonTTErM  f | oncTEmRM 4

el 1Y R

UPSIDE
Construction activity turns out to be stronger.
» Medical device manufacturing provides bigger
boost to hiigh tech.
» Healthcare Investments and rising demand fual
bigger Industry job gains.

DOWNSIDE
= Fewer management jobs undermine Income and
spanding growth.
End of Insurance boom welghs more heavily on
financial activities employment.

"

»

MOODY'S RATING

COUNTY

EMPLOYMENT CROWTH RANK

Recent Performance. Minnezpolis
Bloomington is gliding zlong at an impressive
pace. job areation has broadened this year with
the public sector and almst two-thirds of private
industries adding workers. After struggling to make
headway |ast year, poods-producing industries are
showing signs of life with hiring in manufacturing
and construction. Office-using industries are also
perking up, but fims are having trouble finding
workers in high-skill fields. The unemployment
rate is no longer dedining thanks to rapid expan-
sionin the labor force, but &t 3.5%, itiswell below
gverage and below its trough reached before the
last recession. A tight job market coupled with
mid- and high-wage job additions are Lifting wag-
es; hourdy pay i up about twice as much a5 na-
tionally aver the past year. Meamwhile, improving
demand and low inventories of homes § are
fueling moare residential building. Commerdal real
estate is benefiting fram renovations ta the Micol-
let Mall and Amazon's new distribution center.

Office industries. The lull in office-using in-
dustries is gwer, and employment will i
rate a5 gains inbusine
miore then offset outhacks in financizl
nsurers have already besfed up their
5 in resporse to MMsure and the AF-
fordable Care Act and will now grow more dow-
Ly. while banks will stay focused on outting costs
in the current interest rate environment.

Business and professional sanices, on the
other hand, will so0on turn more expansionany.
Office rents are rising, but business costs averall
are only slightly above averape and relath
for such & larpe economy. MIN's highty et
workfioroe will appeal to talent-hungry firms, but
growth will be hampered by poor labor avail-
ability. Mevertheless, the number of high-paying
management jobs is no longer declining and will
get a boost next year when Stahl Construction
maoves its headguarters to MIM.

INDICATORS

RELATIVE COSTS

LMVING BUSINESS
240 101%[103%
AMNALYSIS

Moobpy’s MINNEAPOLIS-ST. PAUL-BLOOMINGTON MN-WI

Diata Buttiat® MEA code: WISA_WMIN

LLS = 0%

High tedh. High-tech employment has risen
steadily since 2014 and will grow at an above-
average rate this year and next. Medical device
miakers have made a difference for MIN. Withthe
acquisition of HeatWare, Medtronic is expand-
ing its mari nd positioning itself ta produce
wentricular t devices. Medical device equip-
ment employment is rising at the fastest rate in
praspacts for growth
r for other parts of high tech such as
ter systems design and information. The
i ng hurt by softness in telecom, but
mie parts of information such as software pub-
lishing are hiring and will employ more workers
than ever before by decade’s end.

Healthcare. Hesltheare, which i benefiting
from an aging and expanding population and
mare insued residents, will add more jobs in
MIM this year than last. Industry payrodls are up
about 3% from 2 year agn, more than in the rest
of tha Midwest, and have risen by one-fifth since
2010. MMzure has helpad expand the pool of in-
idents and increase demand for medi
i | admittances and

ur hiring. Primary care
are alsa expanding with job gains in amb:
healthcare and social assistance that will help in-
comes and conswmer-related industries.
Minneapolis-5t.  Paul-Bloomington  will
maintain its lead over the Midwest, but with
the labor market tight and low- and high-
skill jobs becoming hard to fill, growth in the
economy will decelerate modestly this year
and nexct. The long-run outlook remains posi-
tive. A diversified economy, the presence of
key anchors, and strengthening demographics
will enable MIM to perform better than the re-
gion and the nation over the forecast horizon.
ron Brobst 1-866-7F 53766
Pejp@econamy. com
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MOODY'S ANALYTICS

REGULAR ECONOMIC ASSESSMENT

GREATER ~MSP

Minneapolis Saint Paul Regional Economic Development Partnership

E EXPANSION |«
il N

Recovery
At Risk

Moderating Recession

. In Recession .
STRENGTHS & WEAKNESSES

STRENGTHS
» Major research institutions and corporate
headquarters foster innovation.
» Highly educated labor force attracts firms and
supports above-average incomes.
» Healthy consumer balance sheets.
» Stable, positive net migration.

WEAKNESSES
» Relatively high tax burden for businesses.

» Unduly tight labor market; worker shortages in
high-skill fields.

FORECAST RISKS

SHORT TERM ‘ LONG TERM *

RISK EXPOSURE . Highest=1
2016-2021 254 4thquintile | o 101
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TODAY

How will our region’s economic performance
look a few years down the road?

QUESTION 2

GREATER ~MSP PROSPER: MOMENTUM IS BUILDING
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MSP REGIONAL INDICATORS
DASHBOARD

QMINNEAPOLIS GREATER»>MSP

BB 1 2L Chamber of Commerce ITASCA/[N’ oject MINNESOTA BUSINESS PARTNERSHIP /‘ L

Bloomington Chamber of Commerce s Sain | Regional Economic Development Par

Northeast Minneapolis Chamber of Commerce M E—ﬁiOPOi?TAN
G O U NEC | ps

AN\ MINNESOTA
s ULI Minnesota
k ) , _ CHAMBER of THE MCKNIGHT FOUNDATION

SAINT PAUL AREA CHAMBER OF COMMERCE Reglonal CounC" Of Mayors C O M M E R C E



DASHBOARD PROJECT DESCRIPTION

MSP Regional Indicators Dashboard

A set of shared, objective metrics to track the Greater MSP region’s
overall success on critical economic, environmental and social outcomes.

* Clearer view of our competitive position today & look ahead

* Shared definition of “competitiveness”

* Better coordination of existing work & more effective priority-setting
* Enhanced accountability for results

* Global best practice



—— THE TEAM

.#
MINNEAPOLIS

REGI0NAL Chamber of Commerce

<

PARTNERS

MN!

WILDER

FOUNDATION

MSP ITASCAproject Mém

MINNESOTA
COMPASS

m‘ Employment and
Economic Development
MINNE@SOTA

Minnesota State
Demographic Center

MSP Regional Indicators Dashboard

THE PROCESS ——

14 months 2014-2015

50+ partner Organizations

30 stakeholder
Input Sessions

25+ Dashboards
Reviewed (US & Global)

1,000+ Potential

Metrics Considered




BUILDING THE DASHBOARD

CATEGORIES: The new dashboard is a customized set of measurements
most important to leaders in this region.

Economy

EqL"ty throu hogt Y'
@gﬁ\%

MSP Regional Indicators Dashboard



BUILDING THE DASHBOARD

METRICS: Rigorous set of criteria used to select metrics to populate
categories. Data should be:

POTENTIAL
CURRENT & to Influence

ACCESSIBLE | METRO MEASURE e
comparable to )
action

OUTCOME
Not input

UNDERSTANDABLE
Not technical

ACTUAL NUMBER, PREDICTIVE
Not relative ’
ranking

not backward-
looking

MSP Regional Indicators Dashboard



11 PEER REGIONS

Competitive Benchmarking

‘ SEATTLE

. PORTLAND

BOSTON

SAN @ -

FRANCISCO i CHICAGO  pITTSBURCH -
DENVER

PHO DALLAS
ENIX
. .

AUSTIN o ATLANTA




— VITAL STATS

GROSS DOMESTIC
PRODUCT

$228s

RANK: 7
TREND: INCREASING

LABOR FORCE
PARTICIPATION RATE

72.2%

RANK: 1
TREND: SAME

TOTAL JOBS
1.9wm

RANK: 6
TREND: SAME

MEDIAN
HOUSEHOLD
INCOME

67,194

RANK: 4
TREND: SAME

Rank: 1=Largest, 12=Smallest.

MSP Regional Indicators Dashboard

UNEMPLOYMENT
RATE-ANNUALIZEDS®

392

RANK: 1
TREND: DECREASING

TOP TIER TAX RATES

This data is for Minnesota
CORPORATE TAX

0.8%

RANK: 2
TREND: SAME

PERSONAL INCOME TAX?

0.85%

RANK: 3
TREND: SAME

POPULATION
3.5m

RANK: 8
TREND: INCREASING

POPULATION
55 YEARS +

24.0%

RANK: 8
TREND: INCREASING

POPULATION
GROWTH

1 L

RANK: 8
TREND: SAME

POPULATION
OF COLOR

22.0%

RANK: 10
TREND: SAME



GROSS REGIONAL

FRODUCT
FER CAPITA

65,852

RANK: &
TREND: SAME

MVERAGE

WEEKLY WAGE

51,044

RANK: 5

TREMD: BETTER

NET MIGRATION OF
25-34 YEAR OLDS

+2,150

TALENT

PEOPLE
RANK: 8

TREND: WORSE

1. Anvvwal wage » $31,000, or 130%. of poverty fora
housohold of 4, as per USDA's requiremaents for SNAP bomafits.  The

E DAS

VALUE OF EXPORTS
$23.7s

RANK: 5
TREND: BETTER

| ESTABLISHMENTS
. SURVIVING 5 YEARS
. OR MORE

This data is for Minnesata

54.8%

. RANK: 4
. TREND: BETTER

PERCENT OF
FOPLILATION
EMPLOYED IN
ADVANCED
INDUSTRIES®

9.2%

RANK: 8
TREND: SAME

© RANK: 5
© TREND: BETTER

i NUMBER OF H1-B
: VISAS REQUESTED PER
: : 16-64 WORKING

72.0%

| RANK: 5
| TREND: BETTER

: RANK: 7
{ TREND: —

2. Emall Business Tachwology Transfer (STTR)
il Businzss imrowation Resmarch (SBIR

EMPLOYMENT
GAF WHITE-OF COLOR
(AGED 16-64 YRS}

13.0

PERCENTAGE POINTS

RANK: 12
TREND: BETTER

BOARD

FERCENT OF
FEMALES AGED
16-64 YRS WORKING

74.6%

RANK: 1
TREND: SAME

| LOANS UNDER
© $1M TO BUSINESSES

PATENTS ISSUED PER
1,000 WORKERS

: FROM LENDING
: INSTITUTIONS

 This data i for Mimcsota

1.92

1000 WORKERS

2.4

$3.8

" RANK: 9
| TREND: BETTER

: PERCENT OF
\ FOREIGN-BORN

FOPULATION AGED

JOB QUALITY

PERCENT OF 108S
THAT ARE FAMILY ~ YEARLY PERGENT
SUSTAINING! CHANGE IN JOBS
66.6> 1.8%

n L
RANK: & RANK: 9
TREND: BETTER  TREND: SAME

INNOVATION CAPITAL

ANNUAL AMOUNT OF STTR/SBIR

VENTURE CAPITAL
This diata is for Minnesota

$368w

FEDERAL DOLLARS?

$30m

RANK: 10 RANK: 6
TREND: BETTER TREND: WORSE
TALENT AVAILABILITY
FOPULATION 25+ POPULATION 25+
WITH ASSOCIATE'S ~ WITH A BACHELOR'S

DEGREE OR HIGHER

47.0%

DEGREE OR HIGHER

37.0%

3. &5 defined by Brookings, incusivies ane adenced if @ grester share of their workfoes s STEM
oriomted than the U5 avemge (21 percant! swd their RED spanding i ot loxst 050 por workar.

LIVABILITY ENVIRONMENT INFRASTRUCTURE EDUCATION

STUDENTS ACHIEVING
READING STANDARDS

3RD GRADE

57.8%

TREND: SAME
10TH GRACE

61.9%

TREND: SAME

PERCENT OF
POPULATION
THAT HAS ACCESS
TO ADVERTISED

OF 1GB OR HIGHER
5.3%
]

RANK: 6
TREND: —

FER CAPITA
WATER USAGE

127 coumon

RANK: 4
TREND: SAME

PERCENT OF
POPULATION THAT
IS OBESE

23.9%

RANK: 5
TREND: SAME

i STUDENTS ACHIEVING :
i MATH STANDARDS
This data i for 14-county ara

This dats & for 14-county arca

BTH GRADE

- 62.0%

: TREND: BETTER
: 11TH GRADE

52.0%

| NUMEER OF
BROADEAND SPEEDS |
. OUT OF MSP AIRPORT

DIRECT ROUTES

133

" RANK: 5
* TREND: BETTER

NUMBER OF DAYS
THAT AIR QUALITY

WAS "UNHEALTHY FOR

SENSITIVE GROUPS"

2 DAYSIYEAR

. RANK: 2
TREND: BETTER

| NUMBER OF
: VIOLENT CRIMES PER
; 100K RESIDENTS

274

© RANK: 3
| TREND: BETTER

4. This dxty is for aach matrn’s 5. HUD modal baserd on

langest afoctnic utility

madian household incoma

3-YEAR GRADUATION

: This data is for 13-county ar

© RAMK: 1
{ TREND: WORSE

6-YEAR GRADUATION
| RATE AT 2-YEAR RATE AT A-YEAR
© INSTITUTIONS INSTITUTIONS
. This data i for Minnosots This dat i for Wimmerota
554 62.0%
L ] L
| RANK: 1 RANK: 6
| TREND: BETTER TREND: BETTER
: PERCENT OF HIGHWAY
: MILES RATED IN G000
: CONDITION
: This data i for B-county area
1 65.0%
| RANK ROADS CONGESTED
: i — DURING PEAK
R TRAVEL TIMES
: PERCENT OF BRIDGES o
: STRUCTURALLY 8 35 0
: DEFICIENT OR : .
* FUNCTIONALLY OBSOLETE
} This data & for Minnasata :
: o RAMK: 2
-12.3 TREND: SAME
| RANK: 1
: TREND: WORSE
ENERGY RELATED CARBON

DIOXIDE EMISSIONS FER CAPITA
This daia is for Mimmesata

1 7- 1 METRIC TONS

RAMK: 7
TREND: BETTER

: : AVERAGE

i PERCENT OF | PERCENTAGE

i POPULATION 16+ | OF HOUSEHOLD

: WHO VOLUNTEERED  : INCOME SPENT ON

: PAST YEAR : HOUSING PLUS

: TRANSPORTATION®

149,0%

" RANK: 4
{ TREND: —

34.8%

TALENT PIPELINE
PERCENTOFHIGH  PERCENT OF HIGH
SCHOOL STUDENTS  SCHOOL STUDENTS
GRADUATING ON GRADUATING ON
TIME (WHITE) TIME (OF COLOR)

This data is for 14 -cownfy anm This dsty i for 14 county ams

81.1*

68.0"

TREND:BETTER  TREND: BETTER
JOB ACCESS
ANERAGE NUMBER
OF JOBS REACHABLE  PERCENT OF
WITHIN 30 MINUTES  POPULATION WITH
BY PUBLIC TRANSIT  COMMUTES LESS
OR WALKING THAN 30 MINUTES
17,651 64.8%
’ =
RANK: 7 RANK: 1
TREND: — TREND: WORSE
ENERGY COMPETITIVENESS
PERCENT OF
ELECTRICITY
ENERGY COST* THAT IS NON-CARBON®
8.7 45.1%
CENTS/ KWH
RANK: 6 RANK: 1
TREND: WORSE ~ TREND: BETTER
SHARED PROSPERITY
POVERTY RATE POVERTY RATE
(WHITE) {PEOPLE OF COLOR)
6.0% 24.0%
RANK: 1 RANK: 10
TREND: SAME TREND: SAME






ONE INITIATIVE, TWO TEAMS

P ROJ ECT m‘ Employr_r’neBt anld
conomic Development
TEAM MSP Gy e

ITASCAproject MINNE§OTA PHILANTHROPY PARTNERS

MINNESOTA
DEMOGRAPHIC
CENTER

4

Minneapolis

City of Lakes

NEW

REGIONAL
COMPETITIVENESS
WORKING GROUP

*
MINNEAPOLIS

REGI0NAL Chamber of Commerce

ITASC@rO].eCt VMINNESOTA BUSINESS PARTNERSHIP A

METROPOLITAN

CCCCCCC

RCM

THE
MCKNIGHT

FOUNDATION

Regional Council of Mayors

41



REGIONAL COMPETITIVENESS 2016
WORKING GROUP

Working together to drive continuous regional

improvement
USE | PUT DASHBOARD TO WORK IN YOUR I :
TA roject
OWN ORGANIZATIONS SCAPTO]
MSP
ANALYZE | MEET AS A WORKING GROUP TO RCM
FIND THE STORIES IN THE DATA = Regional Counci of Mayors
sB(a)
&
TRACK | COMPETITIVENESS ISSUES NOT |t MINNEAPOLIS
MEASURED |N DASHBOARD | REGI0NAL Chamber of Commerce
AN
COMMUNICATE | ANALYSIS, QUESTIONS, [ el
PRIORITIES TO OUTSIDE GROUPS AND LEADERS
ACT | TAKE OR DIRECT ACTION IN RESPONSE T —

TO DATA & ANALYSIS 34






IT'S BEING USED

Companies, nonprofits,
foundations, chambers of
commerce and other groups are
putting the Dashboard to work in
their organization.

The result is more alignment
among these organizations and
initiatives.

ITASCAproject

'ﬁ‘fYRealTime Talent
JF:: R

MAKE IT. MSP.

MINNEAPOLIS-SAINT PAUL

i % THOMSON REUTERS

/ CATHOLIC CHARITIES
of St.Paul and Minneapolis

northside NS
funders group

@

SAINT PAUL AREA
CHAMBER OF COMMERCE

X
MINNEAPOLIS

REGIONAL Chamber of Commerce

THE
MCKNIGHT

FOUNDATION

36



NATIONAL INTEREST

12 U.S. regions reach out to learn about the MSP Indicators Dashboard

W

SEATTLE

PORTLAND

CHICAGO GRAND SYRACUSE-

RAPIDS

LOUISVILLE
RIVERSIDE LEXINGTON !

PHOENIX j
MEMPHIS

SAN DIEGO
TALLAHASSEE

-






2016

PEER RANK

REGION AVG. RANK 015 REGION AVG. RANK
San Francisco, CA 4.29 . San Francisco, CA 4.32
Seattle, WA 4.47 @ Seattle, WA 4.58
Boston, MA 4.84 ‘ Boston, MA 4.79
Minneapolis-St Paul, MN 4.87 . Minneapolis-St Paul, MN >-09
Portland, OR 6.55@ e oo
Atlanta, GA 6.63@ Portland, OR 6.47
SiLEEiEIn L ﬁ'?q. Denver, CO 6.53
Dallas, TX 6.75@
Denver, Co 6.84@) Dallas, TX 7-11
Austin, TX 6'54‘ Chicago, IL 7.14
Atlanta, GA 7.32
Pittsburgh, PA 8.42@ Pittsburgh, PA 8.63
Phoenix, AZ 9-35. Phoenix, AZ 9.39

Overall ranking
based on average
of all metrics

O MSP maintains
#4 position

O MsP gains
ground on next
closest peer,
pulls away from
challenger
below

O8of12 regions
improved in
2016



MSP RANK BY CATEGORY

2016 2015

INFRASTRUCTURE - 3.7

) esTRucuRE 52 A1
f TR
Y o, #1
t

BUSINESS VITALITY - 6. #7 BUSINESS VITALITY -7

LIVABILITY - 4

ECONOMY - 6.7 #8 ECONOMY - 6

= - =)

EDUCATION - NA #3* EDUCATION - NA
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Same Better Worse
m2016 m2015

MSP TREND CHANGE | 2015 -2016




POPULATION

PEER RANK: 4 <&

PEER RANK: 1 <&

RANK: 1=LARGEST, 12=SMALLEST

1
1
i
GROSS REGIONAL LABOR FORCE I POPULATION
PRODUCT PARTICIPATION RATE TOP TIER TAXRATES |  POPULATION GROWTH
o This data is for Minnesota 1 O,
236 72.3% 354 10%
L] CORPORATE TAX i «JM =
1
MSP TREND: INCREASING | MSP TREND: INCREASING 9 8% | MSPTREND: INCREASING |  MSP TREND: DECREASING
PEER RANK: 7 () PEER RANK: 1 <= s | PEER RANK: 8 PEER RANK: 9 I}
1
iy i ot it ; | POPULATION POPULATION
PRODUCTPER CAPITA PEER RANK: 2 <=
«x $ ki | 55YEARS + OF COLOR
- 1
7445 184y 1 250%  23.0%
=01 MsP TREND: DECREASING : PERSONAL INCOME TAX” | ! -
PEER RANK: 7 [} END : o 1
& T e 2 9 8 5 %o | MSP TREND: INCREASING MSP TREND: INCREASING
— PEER RANK: 7 [ . :
= | PEER RANK: 5 1 PEER RANK: 11 J}
= FESRR : MSP TREND: SAME :
HOUSEHOLD ! UNEMPLOYMENT PEER RANK: 3 { I
INCOME . RATE-ANNUALIZED® :
: OF T
$ 19 3.9%
’ - in
MSP TREND: INCREASING | MSP TREND: SAME



POPULATION

AN

Population aging is
not just a short-
term phenomenon
to be weathered;
rather, we are
beginning a shift
toward an older
society that will be
the reality well into
Minnesota’s future.

J

N

Minnesota State Demographic Center
OCCASIONAL REPORT

A

\.

In the Twin Cities
/-county metro area,
more than

/3"

of those in the prime
working years of age
20-64 will be People of
Color by 2020.
J

N

March 2016




POPULATION

Minnesota State Demographic Center mm/\
OCCASIONAL REPORT %Mﬂ

March 2016

Figure 6: Change In Population 5ize Among Non-Hispanic Whites And Populations Of Color In Minnesota, 2000-201 4

Mon-Hispanic White Minnesotans © 107,000 (2% grnwﬂt}i

Minnesotans of Color

Source: LS Census Bureaw 2000 Census and 20014 Populadon Estimates. Mope: Mumbers have been rounded for ease of inperpretation.



MAKE IT. MSP.

MINNEAPOLIS-SAINT PAUL




TIME FOR
A NEW
APPROACH

Low
Unemployment

Racial
Disparities

Moderate
Attraction

High Workforce
Participation

Increasing
Diversity

Falling Organic
Growth

MSP Worker
100, Ooo Shortage 2020




MAKE IT MSP.

Professionals:
Degreed & Creative Talent

CRITICAL IN DEMAND IMPACT

1in4 2% 3. 5X

Jobs in MSP unemployment

0. 75x




FIVE GOALS

Improve Social Inclusion

Support Innovative People
Connect Talent to Community
Connect Talent to Employers

Close near-term Talent Gaps

MAKE IT. MSP.

MINNEAPOLIS-SAINT PAUL
\



THANK YOU
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| _ 4 R\

REAT

R > MSP

Minneapolis Saint Paul Regional Economic Development Partnership




